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Outlook for the Domestic and Global Advertising Market
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Worldwide OOH Advertising Spending
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The Future of Media 2025
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Cannes Lions 2025
OUTDOOR - GRANDS PRIX.
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McVitie’s Chocolate Digestives
100th Anniversary.
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NESCAFE
Decaf Billboards.
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Stockholm Lokaltrafik
LIVE DOOH.
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Stockholm #83

#= Sweden, Europe ("« Back to Full Ranking List

Overview Download the INRIX 2024 Traffic
Scorecard Report
What you get:
C:;\gestion %:E?:tlon « Global ranking and analysis of 900+ cities in 36 countries
Worldwide sweden * Snapshot of each city's unique commuting patterns based
onobserved trips
® Lost time cost per driver, city and country, and estimated
fuel price impact to drivers
Hours
Lostin
Congestion & Download the Full Report

Year-Over-Year Speed Changes

‘ Commute Areas ” Off-peak ‘

Peak Speeds

The absolute warst portion of the morning and afternoon
commute times.
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